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FOOD & 

BEVERAGE 
AGENCY



An unconventional 
collective driven by 

grounded market 
perspective, a 

collaborative and 
imaginative spirit, 
and the firm belief 
that life is all about 

food and stories. 



There’s no market 
hungrier than China.
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Domestic consumption remains the primary driver of 
China’s economic growth and millennials are the 
largest demographic driving that consumption. 
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Brands in China face 
unique market 

challenges.

These include: 
• A highly segmented and evolving millennial market 
• Increased competition from local brands  
• Disconnects between brand story and experience 
• A hyperactive and noisy digital landscape 
• Higher resistance to traditional marketing tactics  



When it comes to marketing a product, EXPERIENCE and 
STORY are paramount to connecting with your target 
audience. 

Chinese consumers are 

discerning, evolving, 
hyper-connected, convenience-
orientated, experience-driven, 
seeking authenticity. 
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We connect the dots for 
our clients and create 

meaningful connections 
with consumers. 

Taste Collective creates experiential food and beverage 
solutions. We produce pop-ups, activations, and 
disruptive campaigns and offer on-the-ground support 
for brands we love. 



How We Do It.



Content 
Driven. Connective. Disruptive.

Experiential marketing creates 
the best brand-driven original 
content, which can be amplified 
through your communication 
channels.

Thinking outside the box to 
p ro d u c e i n t r i g u i n g a n d 
memorable experiences helps 
brands stand out in a dynamic 
market landscape.

8.EXPERIENCE How We Do It

We’re powered by experience.

There’s nothing more connective 
than what we eat and drink. 
Connective experiences catalyze 
social sharing.



Viral Pop Ups, Creative Campaigns, Interactive Installments, Product Launches, 
Event Production, Media Events, Industry Activations, Community Building 
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Pop Ups, Activations  
& Campaigns 

We develop experiential activations and marketing 
campaigns for brands looking to connect and resonate 
with consumers in highly engaging and impactful ways. 

SERVICES How We Do It



Meet & Masterclass

POP UPS, ACTIVATIONS & CAMPAIGNS

SEEDLIP 



11.SERVICES How We Do It

Experimental Food Solutions, Brand-Driven Food & Beverage Concepts, Branded Gifts, 
Edible & Creative Packaging, Multi-Sensory experiences, the sky is NOT the limit. 

Food & Beverage 
Concepts & Solutions 

Catalysts for connection and vessels for creative 
consumption: we develop and produce creative food and 
beverage solutions for brands to cut through the noise 
and tell their brand story in an edible way. 



FOOD & BEVERAGE CONCEPTS & SOLUTIONS

Renegade Donut Brand

HAPPY ENDING 



Case Studies.



Seedlip Meet & 
Master Class

An intimate afternoon with Seedlip 
founder, Ben Branson, spotlighting the 

world’s first distilled non-alcoholic spirit

POP UPS, ACTIVATIONS & CAMPAIGNS
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Insight
• Seedlip is a nature company on a mission to solve the 

dilemma of what to drink when you’re not drinking 
• Served in 8 out of the 10 Best Cocktail Bars in the world, 

over 250 Michelin Restaurants & 6,000+ accounts globally 
• New to market in China, Seedlip is focused on connecting 

with top mixologists and industry leaders, and increasing 
consumer brand awareness

Idea
A Meet & Master Class for industry leaders and 
consumer influencers with Seedlip's founder, Ben 
Branson 

• Craft cocktail menu spotlighting Seedlip, mixed by top 
Shanghai mixologists 
• A natural garden party aesthetic featuring a Seedlip 

branded croquet pitch and featured foliage 
• Curated guest list and invitation management 
• Event planning and production



Impact
Generated awareness and heightened 
engagement between Seedlip and their 
industry partners, local media personalities, 
and target consumers.
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Carman’s  
Pop Up Cart
Introducing Australia’s most loved 
and market leading muesli brand 

to Shanghai millennials

POP UPS, ACTIVATIONS & CAMPAIGNS
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Insight
• Highly saturated digital landscape in China  
• Evolving middle class + growing trend towards a health-

conscious lifestyle 
• Young professionals spend the majority time of their day 

in the workplace  

Idea
To capture the attention of millennial staffers with 
a photo-worthy pop up experience 

• Engage top workplaces in Shanghai as venue partners 
• Build pop up cart + curate branded gift boxes for guests 
• Guests engage with high caliber brand ambassadors and 

premium positioning of Carman’s hero product 
• Scan QR code to follow Carman’s Wechat account for gifts 
• Create captivating content for social channels



Impact
Established Carman’s first local fans and 
generated brand awareness amongst target 
consumers in Shanghai.
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Happy Ending  
Donuts

A renegade donut brand built by 
Taste Collective for the millennial 

consumer

POP UPS, ACTIVATIONS & CAMPAIGNS & 
FOOD & BEVERAGE CONCEPT
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Insight
• Tough track record for foreign donut brands in China 
• Consumer consumption behaviours and tastes differ from 

overseas countries, particularly in the baked goods space 
• Young professionals are dining out after dinner for 

dessert and drinks

Idea
Build a stand-out donut brand positioned as a post-
dinner dessert destination to enjoy with friends 

• Viral ‘food porn’ content targeting millennial consumers 
• Research, develop, and test new donut recipes and flavours  
• Collaborate with local and international F&B brands 
• Launch pop up restaurant in high foot traffic location



Impact
Shanghai’s first late-night donut pop up store sold 
out every night.
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About Us.
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Collected ExpertsBridging the GapOn-Trend Advice Agile Service

We’re not just F&B marketing 
experts advising others; we take 
pride in the concepts, products, 
and experiences we contribute to 
the F&B landscape ourselves. We 
have hands-on experience telling 
food stories in the Chinese 
landscape, which makes us better 
able to help clients tell theirs.  

We take pride in collaborating 
with experts in all facets of food 
and beverage, including our 
clients. We believe in working 
with outside talent towards the 
common goal of bringing our 
clients the best and most holistic 
service. 

Our experience and network on 
the ground enable us to help 
global brands understand the 
market. We understand and 
illuminate the multitude of ways 
the East and West can work 
together. 

The current food and beverage 
landscape in China requires a 
keen understanding of and 
attention to the millennial, rising 
middle class and growing niche 
markets. Touch points like 
culture, trends and technology 
are some of the most important 
assets to consider.  

We are a small company, and we 
act like one. We are lean, 
disruptive, and quick to react to 
the ever-changing market space.  

Insider Experience

OUR PROMISE



Andrew
Moo

Clara 
Elizabeth 
Davis
Clara founded and operated District Beer Bar & Kitchen backed by Belgian 
brewery group Duvel Moortgat, before consulting for China’s first culinary 
incubator. She’s the founder of Shanghai’s leading storytelling platform 
Unravel and has spent the last 6 years in China exploring the intersections 
of food, community, and stories. 

Andrew is an Australian hospitality professional, food creative and 360 
marketer. Prior to heading marketing and communications for China’s first 
culinary incubator, Andrew lead the marketing and experience teams at a 
top marketplace startup in the US and China. When not creating food 
experiences and collaborating with F&B brands, you’ll find Andrew hosting 
pop up dinners and hunting for the best of the world’s cuisine.

We believe life is all about food, 
drinks and stories.  

We are dreamers and executors, 
eaters and drinkers.  

We thrive off of collaboration and 
innovation.  

We love bringing food stories to 
life, and finding ways to amplify 

them so that they resonate in the 
Chinese market. 
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Reach out to learn more -  
we can’t wait to hear from you.



www.taste-collective.com
!"#  @tastecollectivechina   $@tastecollective

Andrew 
Moo

巫迪

Wechat: freshginger
Email: clara@taste-collective.com
Mobile: +86 185 1615 5456

Clara 
Elizabeth 
Davis
克拉拉

Wechat: mootastic
Email: andrew@taste-collective.com
Mobile: +86 138 1874 4403 

We are on the 
pulse of what’s 
happening and 
we are hungry 
for what’s next.  

Thank you.


